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VISION

To become a globally benchmarked hub in Education, IT, Investment,
and Healthcare.

GLOBAL IMPACT AND
INTERNATIONAL REACH

Daffodil Family has made significant steps in establishing a strong
network of global partnerships, contributing immensely to our mission
of fostering a world-class educational environment.

NURTURING GLOBAL
EXCELLENCE & SOCIAL
RESPONSIBILITY

Transforming Lives, Realizing Dreams:
An Eminent Journey Since 1990

Daffodil Family is a leading Bangladeshi conglomerate with a global
presence committed to excellence, innovation, and social welfare,
playing a significant role in the development of Bangladesh and the
world. Founded by Dr. Md. Sabur Khan, Daffodil Family is Bangladesh's
pre-eminent ICT conglomerate and a distinguished global player in
education, healthcare, and investment. With 54+ entities spanning four
continents, we have been dedicated to providing top-notch services,
fostering entrepreneurship, and creating meaningful impact worldwide
for the last three decades.



DAFFODIL FAMILY'S CONTRIBUTION IN THE
EMPLOYABILITY LANDSCAPE OF BANGLADESH

Skill Development: At Daffodil International
University, we offer targeted training programs
that align with industry needs, preparing
graduates for global success.

Educational Investment: Through the Daffodil
Education Network, we provide scholarships
and support to ensure academic excellence

and career readiness.

Social Impact: Our CSR initiatives, via the
Daffodil Foundation and DISS, deliver
vocational training to underserved youth,
enhancing employability and supporting
socio-economic growth.
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Industry-Academia Collaboration: We
partner with government, NGOs, and
international bodies to align our
curriculum with industry standards,
bridging education and workforce
skills.

Employment and Entrepreneurship:
We create job opportunities across
sectors and support startups with
funding and mentorship, driving
innovation and economic growth.

Talent Transformation: Our advanced
training programs focus on emerging
technologies, offering engineering
graduates hands-on experience
through the Daffodil Academy of
Excellence.

Internships and Apprenticeships: We
provide practical experience through
diverse internship and apprenticeship
programs, connecting academic
learning with professional demands.

Research and Development:
Significant investments in R&D drive
innovation and create job
opportunities in cutting-edge
technologies.

Advancing Global Workforce
Readiness: Daffodil Family shapes a
globally competitive workforce
through quality education, career
opportunities, and strategic industry
partnerships. Our focus on practical
skills and leadership ensures that
graduates are prepared to thrive in
diverse markets worldwide.
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LOGO BASIC I

THE FAMILY LOGOS

Daffodil Family logo is the keystone of our visual identity. This logo should be used on all
communications materials. Using the logo consistently will enhance the recognition of the
Family by all audiences.

daffodil s:

’rodoy, tomorrow and beyond
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LOGO BASIC I

THE FAMILY LOGOS

Ay A
dEIfdell[!b

today, tomorrow and beyond

FULL LOGO: At the heart of our visual identity is the Daffodil Family logo. This full version is
used as the primary Family logo and for central administration business communications. Is
easily recognized at a variety of sizes for both print and digital communications. This
version is used for outside audiences where the full name adds additional information. It is
also used when the communications would benefit from a more formal approach. Like;
Signage, Communication materials, publication, Social Media

A
>

SYMBOL LOGO/LOGO MARK: This version is used in a few instances in which the final size
is too small or too large, such as in small digital applications and large outdoor flag
applications. This version will use in small size suvinier items like; pen, pendrive, coatpin,
mug, cap, etc.
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COLOR I

COLOR WHEEL

We are colorful

Life happens in color. Color captures passions, inspires emotions, and connects people.
Bright and energetic, pure and beautiful, Daffodl Family colors add vibrancy to
communications and are among the most recognizable and unifying elements in our visual
identity.

Choose one of the 2 core colors (the labeled ring in the color wheel shown here) as the
primary color in your layout. The lighter and darker tints may be used as highlights and
accents.
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COLOR

PRIMARY COLORS

Our primary colors are Blue, Red and Grey. Please use the color specifications below.

Ag A
dEIfdell[gb

today, tomorrow and beyond

DF Blue
CMYK:C100,M75,Y0,KO
RGB: RO, G 84,B 166

HEX: 0054A6

DF Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

DF Grey
CMYK:C10,M0,Y 0,K 50
RGB: R 131, G 144, B 151
HEX: 839097

DF Grey
CMYK:C05M0,Y0,K65
RGB:R105,G116,B 122
HEX: 69747A
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The DF’s secondary colors include the following:
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The DF’s secondary colors include the following:

Red
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The DF’s secondary colors include the following:

Black
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LOGO USES I

LOGO MISUSE

M
daffodil -

today, fomorrow and beyond

Don't stretch

daffodil «
today, tomorrow and beyond ‘\ '

Don’t add a drop-shadow

Ae b
daffodiljs-

today, tomorrow and beyond

Don't surround by a shape

Ag A
affodil W

today, tomorrow and beyond

Do not apply gradients or other effects.

= Do not rotate the logo.

# Do not stretch the logo.
* Do not change the logo.
Do not apply gradients.

Don'’t use as bullet points
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fodo i I A
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Don't rotate

Ag A
dafde"[pb

today, tomorrow and beyond

Don't change the text color

Ao A
daffodils- I

today, tomorrow and beyond

Don't attach to another logo

daffodil '
today, tomorrow and beyond ‘\"

Don't alter

Daffodil s

today, tomorrow and beyond

Do not recreate the type or
substitute another typeface



LOGO USES I

LOGO USES

DO USE THE LOGO THIS WAY DO NOT USE THE LOGO THIS WAY

daffodils daffodil &
today, tomorrow and bey!w!"" TOdOy, tomorrow and beyond ‘\ ‘
daffodil
today, tomorrow and bey<!1d

A
L

A
»

e b TN
daffodil,e» daffodil -

today, fomorrow and beyond

today, tomorrow and beyond

Use the one-color white version Do not Use the one-color white version
on DF Blue background on another solid color background

Rl '\ today, tomorrow and beyond
%

today, tomorrow and beyond Do not change logo color
on DF Blue background

Use the Black white version

when only one color is permitted.

today, tomorrow and beyond

X ; Do nolgl(::r;?ndgg Iogo colodr
daffodiljy» onoF Red kg

today, tomorrow and beyond

Use the one-color white version
on DF Black background

Do not use black color logo
on DF Blue background
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LOGO USES I

LOGO SAFE SPACE

TO MAINTAIN THE INTEGRITY OF OUR LOGOS,
SAFE SPACE MUST SURROUND ALL PARTS OF THE LOGO.

This space provides separation from other elements, as well as the edge of the page. This
border should always measure a minimum of half the height of the logo.

The DF logo is protected by an invisible exclusion zone where no graphic material other than the
background should appear. This is to ensure that the logo remains free from visual interference
and stands out clearly.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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LOGO USES I

PARTNER LOGO

The partner logo emphasizes that DF and our partners are equal in collaboration.

The primary element(s) of the partner logo should be made the same height as the DF Logo.
As with the primary logo, the partner logo should be large enough that it is clearly legible and in
a space that is clear of other graphics.

fodi)

niversity
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LOGO USES I

LOGO MINIMUM SIZE

Ay
)
today, tom w !1!"‘
Print 1.3"

Digital 95px

Print .50"
Digital 36px
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CONCERN'S
LOGO USE
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COLOR

PRIMARY COLORS

Our primary colors are Blue and Green. Please use the color specifications below.

fodif

niversity

DIU Blue
CMYK:C100,M80,Y0,K0
RGB:R3,G78,B 162

HEX: 034ea2

DIU Green

CMYK:C75 M0,Y100,K0
RGB:R57,G181,B74
HEX: 39b54a

DIU Black
CMYK:CO05M0,Y0,K75
RGB: R99,G 100,B 102
HEX: 636466

DIU Red
CMYK:C0,M100,Y 100,K0
RGB: R237,G 28,B 36

HEX: ed1c2
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The University’s secondary colors include the following:

CMYK:C 100,M 80,Y0,KO0
RGB:R3,G78,B 162
HEX: 034ea2

CMYK:C 100,M 50,Y0,K O
RGB:R0,G 114,B 188
HEX: 0072BC

CMYK:C 100,M 30,Y0,KO0
RGB: RO, G 137, B 207
HEX: 0089CF

CMYK:C 100,M10,Y0,KO
RGB: R0, G 161,B 228
HEX: 00A1E4

CMYK:C60,M10,Y0,KO
RGB: R 83, G 183, B 232
HEX: 53B7E8

CMYK:C37,M10,Y0,KO
RGB: R 154, G 200, B 236
HEX: 9AC8EC

CMYK:C15M3,Y0,KO
RGB: R 212, G 231, B 247
HEX: D4E7F7
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The University’s secondary colors include the following:

Green

CMYK:C75,M0,Y 100,K0
RGB:R57,G181,B 74
HEX: 39b54a

CMYK:C50,M0,Y 100,K0
RGB: R 142,G 198, B 64
HEX: 8dc63f

CMYK:C30,M0,Y 100,K0
RGB:R191,G 215,B 48
HEX: bfd730

CMYK:C50,M0,Y 60,K0
RGB: R 132, G 201,B 139
HEX: 84c98b

CMYK:C40,M0,Y 60,K0
RGB: R 159, G 209, B 139
HEX: 9fd18b

CMYK:C20,M0,Y 30,K0
RGB: R 206, G 230, B 193
HEX: ceebc1

CMYK:C10,M0,Y15K0
RGB: R 228, G 241, B 222
HEX: e4f1de
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COLOR I

SECONDARY COLORS

The primary color should be supported by secondary colors and shades, as well as
highlight colors. The University’s secondary colors include the following:

Black

CMYK:CO,M0,Y0,K80
RGB: R 88, G 89, B 91
HEX: 58595b

CMYK:C0,M00,Y0,K60
RGB: R128,G 130, B 133
HEX: 808285

CMYK:CO,M0,Y0,K40
RGB: R167,G 169,B 172
HEX: a7a9%ac

CMYK:CO,M0,Y0,K30
RGB: R 188, G 190, B 192
HEX: bcbec0

CMYK:CO,M0,Y0,K10
RGB: R 230, G 231, B 232
HEX: e6e7e8

CMYK:CO,M0,YO0,K5
RGB: R 241, G 242, B 242
HEX: f1f2f2
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COLOR I

HIGHLIGHTS COLORS

CMYK:C0,M 100,Y 100,K0
RGB: R237,G 28,B 36
HEX: ED1C24

CMYK: C20,M 100,Y 100,K0
RGB: R 201,G 37,B 44
HEX: c9252¢

Yellow
CMYK:C0O,M20,Y100,KO
RGB: R 255,G 203,B5
HEX: FFCB0O5

Orange

CMYK:C0,M 40,Y 100,K0
RGB: R 250, G 166, B 26
HEX: FAA6TA

Daffodil

e atonral.
niversity

qﬁﬂ?d”
niversity

VIRTUAL
ADMISSION FAIR
FALL-2023
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PN )IK
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httpi/vaf.daffodilvarsity.edu.bd/ & +880 96 1790 1212
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LOGO USES I

DIU LOGO PLACEMENT

The placement of the dIU logo will always require judgement by the designer. Ideally the logo should be positioned
top Left, although there may be times when placement on the Right is the only sensible option.

Here are some examples of recommended placement for the logo.

Daffodi Ellresian ff di ADMISSION Firas g
Raflodl e TOAl  sprinG 2024
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niversity
v L ?’ : \ T |
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CYBER SECURITY
DATA SCIENCE

Faculty of
Science and Information Technology

Undergraduate Programs:
@ B.Sc. in Computer Science and Engineering (CSE)
@ B.Sc. in Computing and Infor i y (c1s)
® B.Sc. in Software Engineering (SWE)
@ B.Sc. in Multimedia and Creative Technology (MCT)
@ B.Sc. in Environmental Science and
Disaster Management (ESDM)
@ B.Sc. in Information Technology & Management (ITM)
@ B.Sc. in Physical Education and Sports Science (PESS)

Q/gff?dil @ M.Sc. in Cyber Security (CSec)

I:Lﬁ{lll éaiz%’ ty M.Sc. in Computer Science and Engineering (CSE)

® M.Sc. in Software Engineering (SWE)

1 7th ® M.Sc. in Management Information Systems (MIS)
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varsityedubd  01847140095-36 www daffodilvarsity.edu.bd
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LOGO USES I

DIU LOGO PLACEMENT
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LOGO USES I

LOGO MISUSE

] Gty
y NiVery,
Don't stretch Don't rotate

Datrodi]

Don't add a drop-shadow Don't change the text color

Daffodi

niversity

e, M
qgﬁ'ﬁ%’t’%éty

Don't surround by a shape Don't attach to another logo

ffodi .
@ L, Datfodi]

niversity
Do not apply gradients or other effects. Don't alter
& Do not rotate the logo.
& Do not stretch the logo. Daffodil
& Do not change the logo. Interyational,
& Do not apply gradients. nivers Ity

Do not recreate the type or
Don't use as bullet points substitute another typeface
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LOGO USES I

LOGO USES

DO USE THE LOGO THIS WAY DO NOT USE THE LOGO THIS WAY

Datfodi

niversity

Datfodil

niversity

ife
nive

affodi,
Dtod

Use the one-color white version
on DIU Blue background

Ll

niversity

Use the one-color white version
on DIU Green background

ffodi
%ﬁﬁ%’%’%y

Use the Black white version
when only one color is permitted.

ffodi,
ggﬁﬁ%ﬁéty

Use the one-color white version
on DIU Black background
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fodi|

niversity

Datrodil

niversity

Daffodil
“Uiiversity

Do not Use the one-color white version

on another solid color background

University

Do not change logo color
on DIU Green background

Daffodil

Do not change logo color
on DIU Blue background

Do not use black color logo
on DIU Blue background



LOGO USES I

LOGO USES ON PHOTOGRAPHIC BACKGROUND

@zna Lona
niversity

Don't place the logo over busy Do not use the color logo over backgrounds where there is
photographic backgrounds. not enough contrast to have the logo stand out.
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LOGO USES I

LOGO SAFE SPACE

TO MAINTAIN THE INTEGRITY OF OUR LOGOS,
SAFE SPACE MUST SURROUND ALL PARTS OF THE LOGO.

This space provides separation from other elements, as well as the edge of the page. This
border should always measure a minimum of half the height of the logo.

The DIU logo is protected by an invisible exclusion zone where no graphic material other than

the background should appear. This is to ensure that the logo remains free from visual
interference and stands out clearly.

frodi

niversity

*~ Daffodil

| niversity

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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LOGO USES I

PARTNER LOGO

The partner logo emphasizes that DIU and our partners are equal in collaboration.

The primary element(s) of the partner logo should be made the same height as the DIU Logo.
As with the primary logo, the partner logo should be large enough that it is clearly legible and in
a space that is clear of other graphics.

fodil .. M MIAMI

niversity .. AV UNIVERSITY

Datfodil  MIAMI

riversity  UNIVERSITY
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LOGO USES I

LOGO MINIMUM SIZE

Print .50"
Digital 36px

n. LOIZ(l!

Print 1"
Digital 73px

- A/g on.a
mvers:ty

Print 1.3"
Digital 95px
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DUT

Daffodil Institute of IT

—

www.diit.edu.bd

DIIT Blue
CMYK:C100,M75,Y0,KO
RGB:R0,G 84,B 166

HEX: 0054A6

DIIT Green
CMYK:C75,M0,Y 100,K0
RGB:R57,G181,B 74
HEX: 39b54a

DIIT Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24
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Dﬂ fo il

ngtiona
oflege

www.dic.edu.bd

RGB:
HEX:

DIC Blue
CMYK:C100,M75,Y0,KO0

RO,G 84,B 166
0054A6

R0O,G 174,B 239
OOAEEF

DIC Sky Blue
CMYK:C100,M0,Y0,KO
RGB:

HEX:

RGB:
HEX:

DIIT Black
CMYK:CO,M0,Y0,K60

R128,G 130,B 133
808285

DIU Blue
CMYK:C100,M80,Y0,KO
RGB:R3,G78,B 162

HEX: 034ea2



{} Daffodil

W Polytechnic
sy lnstltute

—«+— www.dpi.ac ——

DPI Blue

HEX: 17479E

DPI Red

HEX: ED1C24

CMYK:C7,M17,Y100,KO0
RGB: R 240, G 203, B 23

HEX: FOCB17

|SKILL

5 DEVELOPMENT
2 INSTITUTE

CMYK: C 100,M 85,Y0,KO
RGB:R23,G71,B 158

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

“—y www.bsdi-bd.org —

BSDI Blue

HEX: 2E3192

BSDI Sky Blue

HEX: 00AEEF

BSDI Black

HEX: 33383C
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CMYK:C 100,M100,Y 0,KO
RGB: R 46,G 49,B 146

CMYK:C100,M0,Y0,KO
RGB: R0, G 174, B 239

CMYK:C10,M1,Y 1,K92
RGB: R 51, G 56, B 60

“— www.eminence.edu.bd

HEX: 009444

Eminence Red

HEX: ED1C24

CMYK:CO,M0,Y 100,KO0
RGB: R 255,G 242,B0

HEX: FFF200

WNSTT, Tp

— www.aibt.edu.bd —

AIBT Blue

HEX: 293896

Eminence Green
CMYK: C85,M10,Y 100,K 10
RGB: R0,G 148,B 68

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

CMYK: C100,M95,Y0,KO
RGB: R 41, G 56, B 150



.- DAFFODIL

- INSTITUTE of
SCIENCE &
TECHNOLOGY

i3
DAFFODIL INSTITUTE

OF ENGINEERING & TECHNOLOGY

] www.dist.ac — — www.eit.edu.bd ——

DIST Dark Green DIET Dark Blue

CMYK: C 100, M 85,Y 100, K 68 CMYK:C100,M10,Y 5 K5
RGB:R0,G 78,B 30 RGB: R 45,G 45,B 134
HEX: 004E1E HEX: 2D2D86

DIST Lime Green

CMYK:C 60,M10,Y 100,K 0
RGB:R118,G 176,B 67
HEX: 76B043

DIET Royal Blue
CMYK:C100,M 75 Y0,KO
RGB: R0, G 84,B 166

HEX: 0054A6

DIET Golden
CMYK:C20,M35,Y100,K5
RGB: R 198, G 155, B 41

HEX: C69B29

“— www.nist.edu.bd ——

DAFFODIL

TECHNICAL
INSTITUTE

—«+— www.dti.ac ——

NIST Dark Green

CMYK: C90,M 40,Y 100,K 50
RGB:R0,G 73,B 35

HEX: 004923

NIST Lime Green

CMYK:C 85, M15,Y100,K5
RGB:R11,G 148,B 70

HEX: 0B9446

NIST Red

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

HEX: ED1C24
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DTI Dark Blue
CMYK:C10,M75,Y0,K 50
RGB: R0, G 43,B 100

HEX: 002B64

DTI Royal Blue

CMYK: C 100,M 50,Y 0,K0
RGB:R0,G114,B 188
HEX: 0072BC




Daffodil
Japanit

——— www.djit.ac ——

DJIT Blue

CMYK:C100,M 85,Y 5,K0
RGB: R 26,G 71,B 151

HEX: 1A4797

DJIT Red

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28, B 36

HEX: ED1C24

DJIT Green
CMYK:C85,M0,Y 100,K0
RGB:R0,G174,B77

HEX: 00AE4D

AR\ Daffodil
= Internatlonal
Academy

—— www.daffodil.ac |—

DIA Blue

CMYK:C 100,M 80,Y0,K0
RGB:R3,G78,B1162
HEX: 034EA2

DIA Purple

CMYK:C 45, M100,Y0,K0O
RGB: R 154, G 37,B 143
HEX: 9A258F
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DiPui
Daffodil International

Professional Training
Institute

“—]www.dipti.com.bd —

DIPTI Blue

CMYK: C 100,M 96,Y 23,K 10
RGB:R42,G49,B116

HEX: 2A3174

DIPTI Orange
CMYK:C0O,M70,Y100,KO0
RGB: R243,G112,B 33
HEX: F37021

" 2 DIPTI

W Busmess Management

“— www.dbmc.edu.bd —

DIPTI Blue

CMYK: C 100,M 96,Y 23,K 10
RGB:R42,G49,B116

HEX: 2A3174

DIPTI BMC Orange
CMYK:C0O,M70,Y100,KO0
RGB: R243,G112,B 33
HEX: F37021

UTTARA

DAFFODIL
vll COLLEGE
-~

—— www.dcu.edu.bd ——

AIBT Blue
CMYK:C100,M95,Y0,KO0
RGB: R 41, G 56, B 150
HEX: 293896




DAFFODIL %
NURSI
GE

Ccol

——og www.dnc.edu.bd ——

DNC Blue
CMYK:C100,M85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DNC Red

CMYK:C0,M 100,Y 100,KO0
RGB: R 237,G 28,B 36

HEX: ED1C24

Daffodil,
*4 Z (l on

00

—y www.dis.edu.bd ——

DIS Purple

CMYK:C 55,M90,Y0,KO0
RGB: R 136,G 63,B 152
HEX: 883F98

DIS Sky Blue
CMYK:C72,M12,Y 5 KO0
RGB:R21,G172,B 218
HEX: 15ACDA

DIS Dark blue

CMYK: C 100,M 85, Y 33,K 22
RGB: R 26, G 56, B 102

HEX: TA3866
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\ /|

DAFFODIL UNIVERSITY
5\‘7 COLLEGE "

“— www.dusc.diu.edu.bd -

DUSC Blue
CMYK:C100,M85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DUSC Blue

CMYK: C 45, M 100,Y 10,KO0
RGB: R156,G 37,B 132
HEX: 9C2584

DUSC Green

CMYK:C 65,M10,Y 100,K0
RGB: R104,G 173,B 69
HEX: 68AD45

admissionoc

— www.admission.ac |—

admission.ac Blue
CMYK:C 100,M90,Y0,K 0
RGB: R 33, G 64, B 154
HEX: 21409A

admission.ac Light Blue
CMYK:C 100,M 30,Y0,K 0
RGB:R0,G 137,B 207
HEX: 0089CF

admission.ac Red
CMYK:C0,M 100,Y 100,K 0
RGB: R 237,G 28,B 36

HEX: ED1C24



PHARMA Daffodil Institute of

Social Sciences

— — — -

AMAR W})

AP Blue
CMYK:C100,M85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DISS Blue

CMYK:C100,M 85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

AP Red

CMYK:C 10,M 100,Y 100,K 0
RGB: R 218, G 33,B 40

HEX: DA2128

DISS Green
CMYK:C75,M0,Y 100,K0
RGB:R57,G181,B 74
HEX: 39b54a

N 7

Nutec Agro (BD) Lid. Newlfec
Pharmaceuticals
|_4

~_| |_4

Nutec Green
CMYK:C55,M90,Y0,KO
RGB: R 136,G 63,B 152
HEX: 883F98

Newtec Green
CMYK:C100,M0,Y 100,KO0
RGB: R0, G 166, B 81

HEX: 00A651

Nutec Orange
CMYK:C0,M 50,Y 100,K 0
RGB: R 247,G 148,B 29
HEX: F7941D

Newtec Yellow
CMYK:C0,M40,Y100,KO0
RGB: R250,G 166,B 26
HEX: FAA61A

Nutec Blue

CMYK:C 100,M70,Y0,K0
RGB:R0,G91,B170

HEX: 005BAA

Newtec Black
CMYK:CO,M0,Y0,K100
RGB: R35,G31B 32

HEX: 231F20
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DAFFODIL %
NURSI
GE

CoL

—g www.dnc.edu.bd ——

DNC Blue

CMYK:C 100,M 85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DNC Red

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

HEX: ED1C24

DBL

Daffodil Online

“— www.daffodilnet.com |—

DOL Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

DOL Green
CMYK:C100,M0,Y 100,K0
RGB: R0, G 166, 81

HEX: 00A651

DOL Black
CMYK:C0O,M0,Y0,K100
RGB: R 35,G 31,B 32
HEX: 231F20

42 BRANDING AND IDENTITY GUIDELINES

N/

SCHOOL R,
3‘“ COLLEGE ™

“— www.dusc.diu.edu.bd -

DUSC Blue

CMYK:C 100,M 85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DUSC Blue

CMYK: C 45,M 100,Y 10,K 0
RGB: R 156,G 37,B 132
HEX: 9C2584

DUSC Green

CMYK: C 65, M10,Y 100,K0
RGB: R104,G 173,B 69
HEX: 68AD45

Daffodil Software Ltd.

“— www.daffodilsoft.com ——

DSL Red

CMYK:C0,M 100,Y100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

DSL Blue

CMYK:C 100,M 80,Y0,K0
RGB:R3,G78,B 162

HEX: 034EA2

DSL Black
CMYK:CO,M0,YO0,K100
RGB: R 35,G 31,B 32
HEX: 231F20



DOLPHIN

COMPUTERS LTD

“—— www.dolphin.com.bd —

Dolphin Red

CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

HEX: ED1C24

Dolphin Black
CMYK:C0O,M0,Y0,K100
RGB: R 35,G 31,B 32
HEX: 231F20

Sk jobs

—— www.skill.jobs |——

Skill Jobs Blue

CMYK:C 100,M 80,Y0,K0
RGB:R3,G78,B 162

HEX: 034EA2

Skill Jobs Sky Blue
CMYK:C100,M0,Y0,KO
RGB:R0,G 174, B 239
HEX: O0AEEF

Skill Jobs Red

CMYK:C0,M 100,Y 100,K 0
RGB: R 237,G 28,B 36

HEX: ED1C24
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%affodil

Computers

“— www.daffodil-bd.com |

DCL Blue

CMYK:C100,M 85,Y0,KO
RGB:R23,G71,B 158
HEX: 17479E

daffodil )+

& e-commerce

“— www.daffodilweb.com |—

DWE Blue

CMYK:C 100,M 85,Y0,K0
RGB:R23,G71,B 158
HEX: 17479E

DWE Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

DWE Green
CMYK:C100,M0,Y 100,K 0
RGB: R0, G 166, 81

HEX: 00A651



R A SpiralWarld

/4

“— www.daffodilmultimedia.com | “— www.spiralworld.biz F—

DM Blue
CMYK:C100,M90,Y 0,KO
RGB:R33,G 64,B 154
HEX: 21409A

Spiral World Blue
CMYK:C100,M75,Y0,KO
RGB:R0,G 84,B116

HEX: 0054A6

DM Orange
CMYK:C0O,M70,Y100,KO0
RGB: R243,G112,B 33
HEX: F37021

Spiral World Red
CMYK:C0,M 100,Y 100,K0
RGB: R 237,G 28,B 36

HEX: ED1C24

computeri At B POFZ
clinic

“— www.computerclinic.com.bd | ‘— Dolphin Digital & BPO |—

Computer Clinic Red
CMYK:C 15,M 100,Y 100,K 0
RGB: R 208, G 35,B 42

HEX: D0232A

Dolphin Digital Blue
CMYK:C100,M 50,Y0,K0
RGB:R0,G 114,B 188
HEX: 0072BC

Computer Clinic Black
CMYK:CO,M0,Y0,K100
RGB: R 35,G 31,B 32
HEX: 231F20
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e Y
=GL&BALS l’JB L
fravel RECRUITING
“—www.global24.travel |— “—www.globalrecruit.info |-
Global Travel Blue GRA Green

CMYK:C100,M80,Y0,KO
RGB:R3,G 78,B 162
HEX: 034EA2

CMYK:C100,M0,Y 100,K0O
RGB: R0, G 166, B 81
HEX: 00A651

GRA Red

CMYK:C0,M 100,Y100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

Global Travel Blue
CMYK:C100,M0,Y0,KO
RGB: R0, G 174, B 239
HEX: 00AEEF

Global Event, Global Opportunity SECU R|TY

EM=DIA ?\PRESS

“—www.emediaglobal.biz | — www.expresssecuritybd.com |—’

eMedia Blue

CMYK:C 100,M 80,Y0,K0
RGB:R3,G78,B 162

HEX: 034EA2

Express Security Blue
CMYK:C 100,M 60,Y 0,K 0
RGB:R0,G102,B 179
HEX:0066B3

eMedia Red
CMYK:C0,M100,Y 100,KO0
RGB: R 237,G 28,B 36

HEX: ED1C24

Express Security Red

CMYK: C10,M 100,Y 100,K 0
RGB: R 218, G 33,B 40
HEX:DA2128

Express Security Sky Blue
CMYK:C 100,M10,Y0,K0
RGB:RO0,G 161,B 228
HEX: 00ATE4
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Ap:
ll’ﬁ BANGLADESH !lhs'?‘gl\(l:lﬁRl?ﬂEs

VENTURE CAPITAL

—]www. venture.com.bd |- —] www.amarsecurities.net|—

BVCL Blue
CMYK:C82,M48,Y0,KO0
RGB:R42,G 121,B 190
HEX: 2A79BE

Amar Securities Red
CMYK:C0,M 100,Y 100,K 0
RGB: R237,G 28,B 36

HEX: ED1C24

BVCL Green
CMYK:C83,M24,Y 64,K7
RGB:R27,G138,B 115
HEX: 1B8A73

Amar Securities Black
CMYK:CO,M0,Y0,K90
RGB: R 65, G 64, B 66
HEX: 414042

BVCL Black
CMYK:CO,M0,Y0,K100
RGB: R 35,G 31,B 32
HEX: 231F20

N2,
MAMAR

“—www.erp.amarfood.net |-~

Amar Food Red

CMYK:C 10,M 100,Y 100,K 0
RGB: R 218, G 33,B 40

HEX: DA2128

knowiledge

“— www. knowledgevale.com.bd |-

Knowledge vale Blue

CMYK: C 100,M 85,Y 10,K 0
RGB: R 28,G 71,B 146

HEX: 1C4792

Amar Food Green

CMYK: C 100,M 5,Y 100,K 0
RGB:R0,G 159,B 79

HEX: 009F4F

Knowledge vale Red
CMYK:C0,M 100,Y 100,K 0
RGB: R237,G 28,B 36

HEX: ED1C24

Knowledge vale Green
CMYK:C85,M0,Y 100,K0
RGB:R0,G174,B77

HEX: 00AE4D
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ncubaror FURNITURE

o www.incubator.daffodilvarsity.edu.bd |- | www.oval.furniture |

aaftocit OVAL
6

Oval Blue

CMYK: C 100,M 100,Y 20,K 0
RGB: R 237,G 28,B 36

HEX: ed1c

DBI Blue

CMYK:C 100,M90,Y0,K0
RGB: R 33,G 64,B 154
HEX: 21409A

DBI Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

Oval Black
CMYK:CO,M0,Y0,K100
RGB: R35,G31,B32
HEX: 231F20

DBI Green

CMYK:C 100,M0,Y 100, K 30
RGB: R 35,G 31,B 32

HEX: 231F20

‘ J # » Enterprise
OS € G| Competitiveness
\"y Institute

— www.kiosk.com.bd |— “—— www. eci.org.bd ——

KIOSK Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

ECI Blue

CMYK:C 100,M 80,Y0,K5
RGB:R3,G73,B154

HEX: 03499A

KIOSK Sky Blue
CMYK:C90,M20,Y0,KO
RGB:R0,G 153,B 218
HEX: 0099DA

ECI Red

CMYK:C0,M 100,Y 100,KO
RGB: R 237,G 28,B 36

HEX: ED1C24

CMYK:C0,M30,Y 100,K0
RGB: R 253,G185,B 19
HEX: FDB913
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JRC

DAFFODIL
RESPONSE CENTER

S H

DRC Dark Green

CMYK:C 100,M0,Y 100,K 70
RGB:R0,G 75,B 28

HEX: 004B1C

DRC Light Green
CMYK:C75M0,Y 100,K0
RGB:R57,G181,B74
HEX: 39B54A

Wooedu

‘— https://goedu.ac —

CMYK:C0,M35,Y 100,K0
RGB: R 252,G 175,B 23
HEX: FCAF17

Goedu Black
CMYK:C0,M20,Y0,K 85
RGB:R77,G77,B79
HEX: 4D4D4F

Goedu Red
CMYK:C0,M100,Y 100,K0
RGB: R 237,G 28,B 36

HEX: ED1C24

48 BRANDING AND IDENTITY GUIDELINES

INTERNATIONAL

ﬁ ONLINE UNIVERSITY

“—|  https://iou.ac |—

10U Red

CMYK:C 5, M100,Y 100,K0
RGB:R227,G31,B 38

HEX: E31F26

10U Black
CMYK:C0O,M0,Y0,K100
RGB: R 35,G 31,B 32
HEX: 231F20

| Daffodil

Health Institute

"-1

|_J

DHI Blue

CMYK:C 100,M 80,Y0,K 5
RGB:R3,G73,B154

HEX: 03499A

DHI Green
CMYK:C75,M0,Y 100,K0
RGB:R57,G181,B74
HEX: 39b54a

—



FONTS &
TYPOGRAPHY
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FONTS & TYPOGRAPHY I

Consistent use of typography is an important way we build our brand. When utilized
thoughtfully, the right fonts can add visual meaning to what is communicated. DF’s
Official Type families communicate clearly and cleanly and are flexible across a wide
range of applications.

Daffodil Family’s preferred font.

SANS SERIF FONT
FUTURA FAMILY

Medium, Light, Bold, Book, Italic, Heavy
ABCDEFGHIJKLMNOPQRSTUVYWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ROBOTO FAMILY

Regular, Medium, Light, Bold, Book, Italic, Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

MONSERRAT FAMILY

Regular, Medium, Light, Bold, SemiBold, ExtraBold, Thin, Italic, Black

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

50 BRANDING AND IDENTITY GUIDELINES



FONTS & TYPOGRAPHY I

SERIF FONT
NOTO SERIF

Regular, Medium, Light, Bold, SemiBold, ExtraBold, Thin, Italic, Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

T 5

SUTONNYMJ

Regular, Bold, Italic

FIHOTN @ ST TGRS LG ITCHS
(A FIOAITH ARG
3208 LA HO

51 BRANDING AND IDENTITY GUIDELINES



FONTS & TYPOGRAPHY I
FONT SIZE:

USING THE GOLDEN RATIO IN TYPOGRAPHY

The golden ratio is a great tool to use when determining what size font to use for your
website, app, blog post, you name it.

Let's say you have already decided on a body font size of 10px, but you don't know what
size to make the font for your header. Using the golden ratio, you could multiply 10px by
1.618 to get 16.18, or 16px. Conversely, let's say you're trying to find a body font size to
go with your header font size of 25. You could then divide 25 by 1.618 to get a
suggested font size of 15.45px, or 16px.

Equations:
Body Font Size x 1.618 = Header Font Size

Header Font size / 1.618 = Body Font Size

Below is an example of a type scale that was constructed by using the golden ratio,
starting with the base of 16px. Depending on how many headlines you need, you can
stop or continue the sequence at any point in time. This example is using the unit of
pixels, but note that the golden ratio can also work for percentages.

41.89px+1.618 2 67.78px+1.618
67.78px | I 109.66px

25.89px+1.618 41.89px +1.618 | I 3
41.89px H 3 67.78px

16px+1.618 25.89px+1.618

25.89px £41.89px H 4

P Style
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FONTS & TYPOGRAPHY I

Type is more than a design element. It articulates our message, expressing
both what we say and how we say it.

USES OF TEXT,;

Know your audience and purpose

Choose fonts wisely

Use colors carefully

Align and space your text

Proofread and test your text

Use No More Than Three Typefaces
Standard Fonts Are Better Than Decorative Ones
Contrasting Font Pair

Use Alignment

Line Length

Balance Line Height, Size and Line Length
Divide Text Into Paragraphs

AVOID

Avoid fonts that are overly stylized

Avoid using type with drop shadows

Avoid outlining type

Avoid excessive condensing, tracking, horizontal scaling
Avoid hyphenation in general, and especially in headlines.
Don't kern text too tightly or loosely.

Don't stretch type horizontally or vertically.

Avoid loose line spacing measures.
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FONTS & TYPOGRAPHY I

TYPOGRAPHY (DON'TS)

This typeé is
with d shadow

Don't add drop shadows to type.

Thistext igkemed at
negaiive 100.

Don't kern text too tightly or loosely.

The line gpacing on

this text is 200%.

Avoid loose line spacing measures.

54 BRANDING AND IDENTITY GUIDELINES

This heddline is hy-
phepdted

Avoid hyphenation in general, and
especially in headlines.

This type is
stretched.

Don't stretch type horizontally or vertically.

100 Mafy
TYPE styles

in ope layout

Don't use more than 1 or 2 type styles in
close proximity,



FONTS & TYPOGRAPHY I

ICONS RELATE TO OUR CAMPUS, CULTURE, CLASSROOMS, AND TRADITIONS

Icons should be the smallest design element on the page.
+ Ilcons must be used in a brand color, and there must be proper contrast between the

color of the icon and the background.
* Icons are not logos and should not be treated as such.

2 sk | X
-] Total Students Male Students Female Students
2 19607 | 14179 | 5432
aX aX
Post Graduate Under Graduate Foreign Students
Students Students
1359 1359 408
e | D | 5 | 2 @
1@} 5319 | 719 | 4600 | Iemwr
= | @ 4% 4% |12
Aduissicn f i e | B Rt Graduate
Admission
3 8486 | J 1014 | X kmes

Wi | S | ey | e | lmaa
Human 787 Nemeers | 703 02 T
Recourses ";. a . = ‘_n‘ B
L
International MoUs O SCOleS
4, , frewiainll Bl e
” 1025 987
n B
:’ Central Total Space TmIPerndBook
gl Cen
o 70000 :;_3_ 85
L -
Placement Total Under Past
[ . ) Placement Graduate Graduate
'@ 2340+ 1840+ 500+

Datfodil

Iniversity

EA F1

E-LIBRARY INNOVATION LAB

LAST DATE OF APPLICATION
20 DECEMBER 2023

35+ CLUBS

ADMISSION

SPRING 2024

LIFE INSURANCE

ADMISSION TEST

22 DECEMBER 2023

55 BRANDING AND IDENTITY GUIDELINES

ffodi
ql?fnﬁ?ers!ty

MASTER OF
PUBLIC HEALTH

Faculty Of Allied Health Sciences

Specialization areas:

© Epidemiology

© Reproductive and Child Health
© Hospital Management

© Dentistry

© Nutrition

Facilities:

Spring 2024

fp

f:.f::




PHOTOGRAPHY IS

USES OF PHOTOS

Photography is one of the best tools to communicate a sense of place. It often
creates the first impression with its visual presence. Thoughtful and carefully
chosen photography can transform a marketing piece and can become an
effective way to communicate about DIU.

How does our essence translate into photography?

SMART: Use photography that shows students and faculty actively engaged in
academics and the pursuit of knowledge.

URBAN
Located in the heart of one of the world’s most culturally rich cities, DIU is the source of
photography that is vibrant and diverse.

GLOBAL
DIU has students and locations across the globe—our photography should represent a
world view.

AMBITIOUS
Photography should allow the viewer to observe personal moments and individual
achievements.

COMMITTED
Use photography that shows our student, faculty, and employee commitment to social
causes in our neighborhood and the world.

USAGES OF PHOTOGRAPHY
Use scale and combine wide-angle shots with close-up visual details to create interest
and tell a more complete story.

CROP PHOTOS
For greater impact, crop your photos to highlight the subject you want your audience to
focus on.

COLOR CORRECT PHOTOS
Use Photoshop’'s auto settings to perform basic color corrections. Under the
Image/Adjustments menu select Levels and click on Auto.

AVOID GROUP PHOTOS THAT DO NOT FOCUS ON A SINGLE SUBJECT
When taking a photograph of a group, select an individual for your audience to focus on.
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PHOTOGRAPHY IS

CONVOCATION

57 BRANDING AND IDENTITY GUIDELINES



PHOTOGRAPHY I

ACADEMICS
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PHOTOGRAPHY IS

CAMPUS

y
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PHOTOGRAPHY I

CAMPUS LIFE
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SOME

EXAMPLES OF WHAT'S
POSSIBLE WITH OUR
VISUAL IDENTITY

What we want people to think:

It's fresh

It's simple and easy
It's helpful

It's beautiful

It feels like Daffodil




DESIGN LAYOUTS I

ADVERTISEMENT

Logo -------- ng%!'

iversity

Headline - REALIZE YOUR DREAMS
(sh0u|d be short Anp ENJOY ACADEMIC EXCELLENCE
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. and icati
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(tajrs vailble i Do Scienc)

o Software Engineering
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e Cyber Security

o Management Information System (MIS)
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o Textile Engineering
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62 BRANDING AND IDENTITY GUIDELINES
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SOCIAL MEDIA POST

ffodi T
Logo -\l Ditceratty Admissiog
B.Sc. (Hons.) in
Headline------- NUTRITION &
(should be short FOOD ENGINEERING

less than 6-8 words) Faculty Of Allied Health Sciences

Facilities:

Offer/Facilities/Feature D%J [ L:I—

admission@ggosdi.ll\zggzﬁ..lbzd g COT’ItaCt |I’1f0rmat|0n

admission.daffodilvarsity.edu.bd @

== N 1

Daffodi,
Logo e ivaraity
VIRTUAL
Offer --- ADMISSION FAIR

FALL-2023
04 -18 APRIL

= ---Headline
(should be short
less than 6-8 words)

Contact """ Q., "'880 96 1790 1212 http://vaf.daffodilvarsity.edu.bd/
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DESIGN LAYOUTS I

SOCIAL MEDIA IMAGE SIZES

Social Media Image Sizes 2024

Profile photo 320 x 320 170 x 170 400 x 400 400 x 400

Landscape 1080 x 566 1200 x 630 1600 x 900 1200 x 627
Portrait 1080 x 1350 630 x 1200 1080 x 1350 627 x 1200
Square 1080 x 1080 1200 x 1200 1080 x 1080 1080 x 1080
Stories 1080 x 1920 1080 x 1920 N/A N/A

Cover photo N/A 851 x 315 1500 x 1500 1128 x 191
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ALIGNMENT

o

tnalio SPRING 2024
niversity|

f you want to be an ENTREPRENEUR or to get a JOB

Join Bachelor of

ENTREPRENEURSHIP

Under the Department of Innovation & Entrepreneurship

We ensure 100% EMPLOYABILITY
of our students through Business or Job

can
® Wou can get job in national i e =
multingtional companies (MMNCs) & . dmmﬁwnlmnm
government job (Any kind of iGovl. . arriculy
jobs including BCS) = qmmrmwm
" 5 uniy
u Pkufh?wplbnmﬂ&!lﬁ_
0 AMURG TOF Pecial Taciites Inciroe:
1 000 UNIVERSITIES IN - One umrbnt one lphop for underreduste students o Life Inerence bath for
ind guardiare « Hall & mport fm:lny  (n campus job recnatment
veahso SN ‘d CE iy i I e-bocke & 200 &-ournds  linowatin b &
......‘J.-::,m. il pumlluull Y it for b proorams 1 6=

rnwla' BN » Al sonn of aporte f‘adny » Entrepreneurial stmogpher

+88 0981]'9 01212

qgﬁ d’ gr:)l\nf;[;srrv idl 0
mvé’rsrty RANKINGS Greer

SUSTAINABILITY 2024 Me frie

World l.lmvuiﬂrllmhnglm
anked | S Lamong anked 1S tin Bangladesh
private universities in Bangladesh for the last 8 years
anked within anked within
global universities lobal universities
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DESIGN SAMPLES IS

ADVERTISEMENT

niversity

INTERNATIONAL
STUDENTS

520+
1 6 UNIVERSITIES

BACHELOR PROGRANS 4000 =nf
=m
-

Datfodil “QEEPRA
m.agona . EACILES 54 ~;\Luw.m":
\P’

PROGRAMS
ENTREPRENEURS
WORLDWIDE

18,467 Daffodil
niversity

WAIVERS AND
SCHOLARSHIPS IN 2022

FACULTY

MEMBERS

FACULTY OF
om DIU roeaze vous DREAMS BUSINESS AND ENTREPRENEURSHIP

anp To EXPLORE ACADEMIC EXCELLENCE
We Offer UNDERGRADUATE PROGRAMS

Undergraduate Programs: . oy .
oo Graduste Programs: u Bachelor of Business Administration (BBA)
. . Majors: Finance, Marketing, Accounting, HRM, MIS, Banking and Insurance, Supply
'::;ﬁv""":"’s'"n « MBA (Executive) Chain Management, Digital Marketing, Entrepreneurship
:B“s]":::m dies mputer Science & Engineering . N
o oftware Engineering m Bachelor of Tourism and Hospitality
e — ooy :J;n.gemg.."u..-or...mo.. system Management (BTHM)
e o) & anagement W e m Bachelor of Real Estate (BRE)
Computing & Information System +Journalism, Media and Communication Majors: Marketing , Land Management, Finance and Banking
« Environmontal Science ant o Development Studies g .
ionmental Sclence and pramacy = Bachelor of
Media and Communication ‘@ Public Health (MPH) of Entr g
g < Electronics & Telecommunication Majors: Technopreneurship, Business Analytics & Digital Marketing, Applied
E

Engineering Finance , &Food Pr , Social
o Textile Engineering i i ies, Service

o Nutrition & Food Engineering X Rachel Buei dies i
o Agricultural Science Graduate Diploma: [ ] of in

Electrical o L E-Business Management

i POSTGRADUATE PROGRAMS

T = MBA/EMBA . -
— = pove . 0/ et St e Majors: Finance, Marketing, HRM, MIS, Real Estate, Textile and Apparel Management & Merchandising,

THEESS=,, © | 0 0 0 ot unting, Tourism and Hospitality Management, Banking, ] Business,

- - S center » Blended Mode Teaching Facity « du Loan faciites. Islamic Finance, Project Engineering Supply Chain Insurance,

Digital Marketing, Leadership, Social Business, Agribusiness, Healthcare Management, Business Analytics

Daffodil Smart City
Birula,Savar, Dhaka - 1216, Bangladesh 01713495141, 01713483039, 01833102806, Apply oni

Admission Helplne: 8803617301212 O1BATIA00TT OT713495050.51, ity /admission daffoiversty eduba ADMISSION FEERE T By
Email: admission@daffodivarsityedubd 0184714009595 REEE R (=1l \[epdsp 2} 20 December 2023 § 22 December 2023

Top Ranking University - Special fa

One Student One|
ﬁ d!! ADMISSION s Daffodil Smart City

= 0 Female oTransport
a 0 romal comers fDhafactyand nary cat
> cantor Blendad Modo Teaching Facity « EQu Loan facities

wnalional. SPRING 2024 EfFase Birulia, Savar, Dhaka - 1216, Bangladesh OT1343141, 01713493039, 01833102806,  Apply online:

niversity dmission Holpine: +8800617001212 01847140017, I713495050.51, it fadnision dffdiariyadbd
e Email: admission@daffodilvarsity.edubd  01847140095-6 wwwdaffodilvarsity.edu.bd

= .

Daffodil

s niversity
REALIZE YOUR DREAMS

A0 ENJOY ACADEMIC EXCELLENCE Your future

starts here
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(W ol n Gher ey, oo ) ekt dete e 05 Soptember 2018
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' Management Information System (MIS) » Bachelor Programs:
o Public Health (MPH) acseaearte Craatve
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DESIGN SAMPLES IS

ADVERTISEMENT

di ADMISSION e
Qom SPRING 2024 Eacs
lvers:ty

a 9 l . Ensured Post
nafional. Corona Safety

iversity

=
WITH 50% WAIVER
(ON ADMISSION FEE

Faculty of
Science and Information Technology

Undergraduate Programs:

® Ci and Engineering (CSE)
° COmputmg and Information System (CIS)
® Software Engineering (SWE)
©® Multimedia and Creative Technology (MCT)

| ADMISSIONL 2021

@ Environmental Science and Special facilities: Undergraduate Programs:
Disaster Management (ESDM) Laptop during admission SSE, SV;E, BBdA.I :'nsr:;s""‘-_ LL: o
7 ;om| ing an fol ion tem

@ Information Technology & Management (ITM) Studentand guardian e ol cnﬁl stk (M():T)

® Physical Education and Sports Science (PESS) Sl sics Environmental Science & Disaster Management (ESDM)
On campus hall both for Nutrition & Food Engineering (NFE)
male and female Tourism & Hospitality Management (THM)
Transport from all over Real Estate, Business Studies, Entrepreneurship

® Cyber Security (cse) Dhaka city and nearby city Journalism Media & Communication (JMC)

ecC and i ing (CSE;
Medical center

. . Postgraduate Programs:
°
Software E““'"‘ie”"g (,SWE) Own Blended Learning CSE, MIS, MBA, English, LLM, Public Health
L4 Yy (mis) Center (BLC) Journalism Media & Communication (JMC)
Development Studies (DS)

Contact with us

‘Top Ranking University i 9
Daffodil Smart City, rﬁ;”‘““?" 2".“"‘" AT o

‘I Ashulia, rmation Science and Library Management (( )

aKa
adm\ssmr\(}daﬂnmlvarswlyedu bd

01847140094-95, 01847140017
01811458841, 01833102806

r
www.daffodilvarsity.edu.bd MMr-mrvuhhmnunhl need basis.

Special quota:

Daffodil Smart City
il Savar,Daka - 21, Bngadesh OTISHSSA OTISAS0S9 3510280, Aply onine

Admission Helpline: +8809617901212 01847140017, 01713493050-51, mission daffodilvarsity.edu.bd
Email: admission@daffodilvarsityedubd  01847140085-96 Wwwdaf'nm\vavswyedu bd
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vers:ty

use, physically challenged,

?dl[ ADMISSION FERekey
{onal SPRING 2024 Eyasumm
lverSIt

Humanities and
Social Science

Ungerg[aduate Programs: Join BaChe|0r Of
e English

bl > ENTREPRENEURSHIP

e Journalism, Media and Communication N 3
Under the Department of Innovation & Entrepreneurship

If you want to be an ENTREPRENEUR or to get a JOB

Graduate Programs:
English (majors available in ELT and Literature) We ensure 100% EMPLOYABILITY
LLM of our students through Business or Job
Journalism, Media and Communication
Development Studies CAREER PROSPECTS DEPARTMENTAL FACILITIES
# You can become an Entrepreneur = Funding facilty

TR " o Co-working facili
*® You can get job in national companies, rking fecility

Graduate Diploma: SCHOLARSHIP/WAIVER
Innovation Lab & Incubation facility

© Information Science and multinational Chor?:a"iis NI O ' Mentoring from industry expert
= government jot ny kind of Govt. = Practical focused teaching & course curriculum
Library Management jobs including BCS) = Mandatory industry visit

= 1/2 semester(s) study in foreign university
= We offer 7 majors focusing IT & Business

DIU AMONG TOP Special facilities inclut
000 vnversimes i . I‘lnI student one laptop e Life insurance for students and their guardians
Separate residential halk for male and female students o Transportation

wor>

UNIVERSITY ic DIU AMONG TOP Special facilities include:

v

2 pd ® One student one laptop for undergraduate students e Life insurance both for
SUSTAINABILITY 2024 nt o E-Library facilty with 000 e-books & 2500 e-journals 1 Oge?m"‘"“s"'“ n students and guarcans e al & transport facity @ On campus job reorument
0 oE-Library facility with 37000 e-books & 2500 e-journals e Innovation lab &
ADMISSION ESrEErr =i e el A astrophyscs center 10 axlore nner poteal e ndusr it for al programs o get
RNl 2] 20 December 2023 | 22 December 2023 SUSTAINABILITY 2024 Jubs for extra

currcular activites e All sors of sports facilty @ Entrepreneurial atmosphere

Daffodil Smart City Admission Helpline: Apply online:

h ission daffodilvarsity.edu.bd Daffodil Smart City ‘Admission Helpline:
Birulia, Savar, Dhaka - 1216, Bangladesh  +8809617901212 ttp://admission.daffodilvarsity.edub

Ppl
B Sovar, Dk - 126 Bengiadesh  +8809617901212 M i e
B

wwwdaffodiivarsity.edubd

Emaik admission@daffodilvarsityedu.bd Email: admission@daffodilvarsity.edu.bd v daffe sity.edu.
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SOCIAL MEDIA POST

Daffodil Admission

national

g é'glty ; ing 2024 niversity Spring 2024

B.Sc. (Hons.) in
NUTRITION &
FOOD ENGINEERING

Faculty Of Allied Health Sciences

Facilities:

H_g

TRANSPORT

INNOVATION LAB

=
*:QW

RECRUITMENT

09617901212 « » 5

admission@daffodilvarsity.edu.bd & r 09617901212 «

admission.daffodilvarsity.edu.bd & e admission@daffodilvarsity.edu.bd
= admission.daffodilvarsity.edu.bd & /

Daffodil Admission Reriesion

Riversity Spring 2024

M.
ENGL

Faculty Of Humanities & Social Scienc

M.Sc. in
Cyber Securlty

@ www.daffodilvarsity.edubd & 09617901212 N B { e ;09617901212 <)
. admission.daffodilvarsity.edu.bd &
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SOCIAL MEDIA POST

Dﬂff dil Admission

nalional H Spring 2024

niversity
BACHELOR OF
BUSINESS ADMINISTRATION

288
A EAES

RECRUITMENT MEMBERS

09617901212 «
admission@daffodilvarsity.edu.bd &
admission.daffodilvarsity.edu.bd &

i ADMISSION
qgrfrtIQQxll. SPRING 2024

Iniversity

Last Date of Admission
26 January 2024

OUR FACILITIES

09617901212 «
dmission@daffodilvarsity.edu.bd &

admission.daffodilvarsity.edu.bd &
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Daftfodil
Uniiversity

VIRTUAL
ADMISSION FAIR
FALL-2023
04 -18 APRIL

& +880 96 1790 1212

http://vaf.daffodilvarsity.edu.bd/

EXCITEMENT IS IN THE AIR!

1™ CONVOCATION 2024

IS JUST AROUND THE CORNER, AND WE'RE GEARING UP
FOR A CELEBRATION LIKE NO OTHER.

LAST DATE OF REGISTRATION:

31JANUARY 2024

SCAN ME
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Daffodil Smart City
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ANNUAL REPORT COVER TISSUE BOX
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POSTER

& a5t B

ICpC ppmmacansr

(icpe.foundation )

ia Regional
aka Site Event

acm
ICPC 2018

SATURDAY
10 November

Attractive Cash Prizes

Preliminary Contest Final Contest
Friday, 5th October 2018
(03:00pm o 08:00pm)
Platform: algo.codemarshal.org
Saturday, 10th November, 2018

Registration Fee

Tk. 5,000 per feam
ion Deadline F

30th September, 2018 Venve:

DIU Permanent Cam
Ashulia, Savar, Dhaka

Awardpatners

Department of =] . 9
=

Computer Science & Engineering & =8 2 B

Tel: +88-02 9136234.5, 01817382645, 01989089279 SupportPartners
E-mail:icpechoka2018@doffodiarsiyedu.bd

« g,
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Daffodi o

niversity °eo e

International
Women's Day
2 0 1 1

Equal access to education training and
science and technology: Pathway to
decent work for women

Qate

8th March 2011
Nenmue

DIU Auditorium

ffodil
qgﬁﬁ%f—é‘:éty

DIU Industry Academia
Lecture Series

on
Entrepreneurship
Development

INVITATION

Mr. Md. Mozibar Rahman
Chairman, BRB Cable Industries Ltd.
Spooch Tilo

Journey of a Struggling
Aot 20,2016

© 1000m4

Q DU Audioram
DoffdilTower-5, 4/2 Sobhanbog, Dhaka

e
+

Professor Yousuf Mahbubol Islam, PhD.
Vice Chincalo, Do Inemotionsl Unvarsity

et
Comi o0
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AWARENESS CAMPAIGN

Datfodi)
niversity

ffodil

Riversity

REDUCE

YOUR WEIGHT
WALK UP

www.daffodilvarsity.edu.bd www.daffodilvarsity.edu.bd

7
ffodi .
( n'ﬁgéjﬁgty 2 ﬁf:"g?"e‘ggty

FREE

FRee O

CAMPUS CAMPUS
niversity ST o P , ersity
Y)BACCO ;T;':;g TOBACCO
FREE WS FREE
CAMPUS PR CAMPUS
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INDOOR BRANDING

WELCOME
TO

ESDM

L AND
. ELECTRONIC . o
ENGINEERING .

B\ ,&\\“
AN A
\ y

CTRRRRSE
Q\ WD) \\\\Q\’
\Q A0 (A
i \\ S

ff ‘odil

mvers:ty

Erasmus+ TEn

KA2: Capacity Building in Higher Education (CBHE) INTERNATIONALIZATION
I liiii&tﬁl 5 ) i ~8 0 .

-

&J“ "| gy Erasmus+

PROJECT LAB ON
INTERNATIONALIZATION

, W w, zm Lorzu
mvers:ty - niversity
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INDOOR BRANDING

il &Y @. A

_ 13

PUBLIC HEALTH

FURNITURE
BUT THERE IS NOTHING
ELSE THAT so BEAUTIFULLY

S THEPASSPOR FURNISHES A HousE.

| | 1 -Henry Ward Beecher

JUGATHON

KAZ: Capacity Building in Higher Education (CBHE) niversi ty

B conos+ P £ g e qgﬁfa%‘!!!

America
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T-SHIRT DESIGN

®  Daffodil
“University

IESIIE

ORIENTATION

©  Dpaffodil
“ivsréity
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CONGRATULATION

l}gff di|
Riversity

Vice Chancellor
Daffodil International University

His Excellency

Mohammed Shahabuddin
The 22™ President of Bangladesh

Honored to have you as the Chancellor of DIU

We are privileged to have you as a part of our esteemed institution.
May your visionary leadership guide our nation towards a prosperous future.
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Congrdtlulcdions

Professor Dr. M. Lutfar Rahman

for being appointed as a part time member of
Bangladesh Accreditation Council (BAC).

& attods

g fodil @ Internet Society
/]

niversity

Bangladesh Chapter
Hoarilt
Dy Mohammed Nadésy Bin Ali

Registrar

Daffodil International University
for being elected as the
President of the

Internet Society of Bangladesh.

X
daffodil - N2

IAUP

Brenunou Assocuranor
NNVERSITY PRESIDENTS

Oyttt

on be|ng elected as the Treasurer of the
International Association of University Presidents (IAUP)
for the 2027-2030 term.

Dr. Md. Sabur Khan
Chairman, Daffodil Family

v drffodl.farmily e
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BROCHURE

LTS
ldl‘p'»

today, fomorrow and beyan

Travel

et G S @Ehe =W e, (@

foemesn DT Gootemm TS W K vos, 2T

BSE iiivibio admssomoc 2o,

S

OCTOBER 2024 © 16602 www.daffodil.family
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ANNUAL REPORT COVER

ANNUAL REPORT
2022-2023

DAFFODIL COMPUTERS LIMITED

€202-220C l&OdEH avn

DAFFODIL COMPUTERS LIMITED

64/3, Lake Circus, Kalabagan, Mirpur Road,

Dhanmondi, Dhaka-1205.

PABX: 880-2-222240050, 880-2-9116600. H
affodil

Fax: 880-2-58153690

Emaik info@daffodibd.com Computers www.daffodil-bd.com

affodil
Computers

%aﬂodil

Computers

Daffodil Computers Limited

64 3 Lake Circus, Mirpur Road, Kalabagan, Dhaka - 1205
Tel- 9116600, 8115986, Fox: 8116103
www.daffodil-bd.com, E-mail: Info@daffodil-bd.com

www.daffodil-bd.com
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VIDEO RATIO I

SOCIAL MEDIA VIDEO RATIO

1920 px
P - ——m e m——— e ————————————————— — —(

16:9

xd ozel
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LOGO USES I

PLACEMENT OF DF LOGO
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LOGO COLOR IS

COLOR OF DF LOGO

DF Blue
CMYK:C100,M75,Y0,KO
RGB:R0,G 84,B 166

HEX: 0054A6

LY
ld:'b

today, fomorrow and beyon

DF Red

CMYK:C0,M100,Y 100,K0
RGB: R 237,G 28, B 36

HEX: ED1C24

Use the wordmark logo genaral videos

DF Grey
CMYK:C10,M0,Y0,K 50
RGB: R 131, G 144, B 151
HEX: 839097

DF Grey
CMYK:CO05,M0,Y0,K65
RGB: R105,G 116, B 122
HEX: 69747A

Use the white version when only one color is permitted.

ll‘s»

today, fomorrow and beyond

dafdel ' ")

! fodoy, tomorrow and beyond

H: 45 px W:170 px

Use the Black version when only one color is permitted.

Recommended logo size
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LOWER THIRD USES I

USES OF LOWER THIRD

LOWER THIRD FONT FAMILY
MONSERRAT FAMILY
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ACTION & TITLE I

ACTION & TITLE

16:9
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VIDEO ENDING I

PLACEMENT OF DIU LOGO

-
ile-

today, tomorrow and beyond

daffodil -

foday, fomorrow and beyond

Ly
|l:'b

today, tomorrow and beyond

Place the recommended wordmark logo at the end of the video on a
white background. The logo can be static or animated.
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DESIGN ITEMS I

Print Media: Advertisement, Brochure, Flyer, Leaflet, Poster, Invitation Card, Cover
Design, Annual Report, Corporate Materials, Logo Design, Presentation, Calendar, Diary,
Newsletter, Souvenir, Banner, Festoon, Shopping Bag, Label Design, Certificate Design,
Greetings Card, Folder Design, Signboard, Sticker, X Banner, Indoor and Outdoor
Branding Design, Stall Branding, Events Branding, ID Card and Ribbon design, Packaging
Design.

Web Media: Web Template, Ul, UX, PSD, Icon, Web Banner
Social Media: Template, FB Boost Post Design, Video Presentation
Presentation: Powerpoint Presentation, Infographics

Video: Promotional Video, TVC, Documentary, Corporate Film, Event Promo, Welcome
Video, Social Awareness Video, Video Resume.

Multimedia: Concept, Direction, Scripting, Short Division, Visualization, VFX, Animation,
Motion Graphics, Editing, Music, Camera Operation, Voice, Creative Writing, Sketching,
Typography Design.

Promotional Materials/ Gift Items: Pen, Pen Holder, Card Holder, Mug, Wood Craft,
Tissue Box, Crest, T-Shirt, Track Suit, Cap, Pen Drive, Book Marker, Key Ring, Umbrella

Events Branding (Events): Convocation, Anniversary, Fair, Festival, Conference, National
and International Day, Seminar, Workshop, Summit, Week, Exhibition, Competition,
Sports. Social Awareness, Product Launching, Trade Show.

Design Materials for events (Print): Mnemonic /Logo, Invitation card, Banner, Festoon,
X stand, Poster, Brochure, Newsletter, Backdrop, Certificate, Social Media Prop, Cake,
Folder, Bag, Crest, Coupon, Badge, Sponsor Backdrop, Lighting, Digital Signage, T-Shirt,
Wristbands, Bunting, Gobo, Cake, Wall Graphics, Events Tickets, Business Card,
Letterhead, Pen, Notepad, Presentation Design, Newspaper and Magazine Advertising,
Proposal Design.

Digital Materials: Website, Email Marketing, Events Apps, Video Promo, Social Media,
Online Advertising, Infographics, Digital Backdrop

Onsite Event Branding: Event Design, Booths, Social Wall, Projection Mapping, Banners
and Posters, Swag, Photo Wall, Wall and Floor Graphics, Painting.

Software: Adobe lllustrator, Adobe Photoshop, Adobe After Effects, Flash, Premier, 3D
Max, Cinema 4D, Autocad.
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DESIGN PROCESS IS

DESIGN PROCESS:

The graphic design process consists of four phases (definition, creation, feedback, and
delivery), which can be broken down into 9 steps. This approach can be applied to

nearly every design project:

Definition Phase
Step 1: Creative/Design Brief

Step 2: Design Research/Ref Design/ Competitor Study
Step 3: Brainstorming / Mood Boarding

Creation Phase

Step 4: Concept/Sketching/ Layout
Step 5: Design Building

Step 6: Refining/Feedback

Feedback Phase
Step 7: Presenting
Step 8: Revisions/Corrections

Delivery Phase
Step 9: Final Delivery and Archive

DESIGN
PROCESS

cs9 Vi
g & U

research  concepts
¥ A research is carried :

Brief ot based on the Generating
Creating a well brief created. The tphmugh sketch
comprehensive resgarch assst I Effective concepts
briefpthrnugh the the braninstorming P
question answered a:d II"I tT‘rwehearIy
by the client and FRast On thevg et
the aim of the LESEN Process

design project.

are then developed
in digital format.
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N
present

Application of the
design after
completed ideas in
its context .

refine

Support o
Further support if l°
need be on the

application of the
design or any other

related question are
provided.

d

Finalizing on the

concept or making DELiVe r

revisions on the

design

Final work delivered
to the client or any
other specified
parties via email



DESIGN TIPS I

DESIGN TIPS:

Elements of Graphics Design The 7 principles of Graphic Design
Line

Shape 1. Emphasis

Image 2. Balance and alignment

Space 3. Contrast

Size 4. Repetition

Color 5. Proportion

Text 6. Movement

Texture 7. White space

Form

Rules for Creating a Great Logo Design

Do not use more than three colors.

*Type must be easy enough for your grandma to read.

*The logo must be recognizable.

Create a unique shape or layout for the logo.

‘Do not combine elements from popular logos and claim it as original work.
Do not use clipart under any circumstances.

*The logo should look good in black and white.

*Make sure that the logo is recognizable when inverted.

*Make sure that the logo is recognizable when resized.

«If the logo contains an icon or symbol, as well as text, place each so that they
complement one another.

+Avoid recent logo design trends. Instead, make the logo look timeless.

‘Do not use special effects (including, but not limited to: gradients, drop shadows,
reflections, and light bursts).

+Avoid intricate details.

+A photo does not make a logo.

*You must surprise customers with presentations.

Do not use more than two fonts.

*Each element of the logo needs to be aligned. Left, center, right, top, or bottom.
+Always choose function over innovation.

«If the brand name is memorable, the brand name should be the logo.
+Create variations. The more variations, the more likely you are to get it right.
*The logo must look consistent across multiple platforms.

*The logo must be easy to describe.

Do not use taglines in the logo.

+Sketch out ideas using paper and pencil before working on a computer.
*Keep the design simple.

«It should be honest in its representation.

*The logo should be balanced visually.

+Avoid bright, neon colors and dark, dull colors.

*The logo must not break any of the above rules.
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DESIGN TIPS I

HERE ARE SOME DESIGN TIPS FOR BEGINNERS:

Understand the Basics:

Learn the fundamental principles of design, such as
balance, contrast, unity, emphasis, and rhythm. These
principles provide a solid foundation for any design
project.

Hierarchy is Key:

Establish a clear hierarchy in your design. Guide the
viewer's eye by using size, color, contrast, and
placement to emphasize certain elements.

Simplify:
Less is often more. Avoid clutter and unnecessary
elements. Aim for simplicity and clarity in your
designs.

Typography Matters:

Choose fonts wisely. Ensure readability and consider
the mood or tone you want to convey. Stick to a
limited number of fonts in a design to maintain
consistency.

Color Harmony:

Understand color theory and how to create
harmonious color schemes. Use colors purposefully
to convey emotions or draw attention.

Whitespace is Your Friend:

Dont be afraid of empty spaces. Whitespace
(negative space) can enhance readability, focus
attention, and give your design a clean and
professional look.

Consistency is Key:

Maintain a consistent design throughout your project.
Consistency in colors, fonts, and layout helps create a
cohesive and polished appearance.

Grids and Alignment:

Use grids to organize your design elements. Align
text, images, and other elements to create a neat and
structured layout.
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Learn from Others:

Analyze designs you admire. Understand what works
well and why. Keep abreast of design trends but also
be willing to develop your unique style.

Get Feedback:

Share your work with others and seek constructive
feedback. This can provide valuable insights and help
you improve your designs.

Practice Regularly:

Designing is a skill that improves with practice. Set
aside time regularly to work on different projects and
experiment with new techniques.

Stay Organized:

Keep your design files organized. This includes
naming conventions, folder structures, and version
control. This will save you time and frustration in the
long run.

Know Your Tools:

Whether you're using graphic design software, coding
tools, or other platforms, become proficient with the
tools of your trade. This efficiency will enhance your
creativity.

Be Open to Critique:
Don't take critiques personally. Use feedback as an
opportunity to learn and grow as a designer.

Keep Up with Trends:

While it's important to develop your unique style,
staying informed about current design trends can be
beneficial. It allows you to adapt and incorporate new
elements into your work.




DESIGN MATTERS

If you've just read these guidelines, you have
our appreciation. It means you share our belief
in details and quality.

Brand Tools has additional resources and
guidance on the entire Daffodil brand. If you
ever have additional questions about our visual
identity and its application in design, don’t
hesitate to contact

design@daffodil.family



THANK YOU

Agh
daffodiljs-

today, tomorrow and beyond

Corporate Office: Daffodil Tower
102/1, Sukrabad, Mirpur Road,
Dhanmondi, Dhaka-1207, Bangladesh
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